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Q1. Explain the advantages and disadvantages of the production concept, product concept,
marketing concept and societal marketing consept.
[ Huraikan kelebihan dan kekurangan untuk konsep pengeluaran, konsep produk,
konsep jualan, konsep pemasaran dan konsep pemasaran sosial.] (10 M)

Q2. Explain customer-perceived value and total customer satisfaction.
[ Huraikan maksud nilai tanggapan pengguna dan kepuasan sebenar pengguna](10M)

Q3. Explain the concept of mass marketing, differentiated marketing and psychographic
segmentation.
[Terangkan konsep pemasaran massa, pemasaran keterbezaan dan pemetakan

psikografi] (10 M)

Q4. Industrial goods can be classified in terms of how they enter the production process and
their relative costliness. Identify the three groups of industrial goods.
[ Produk industri boleh dikiasifikasikan bagaimana ianya digunakan dalam proses
pengeluaran dan berkaitan kos. Kenalpasti tiga kumpulan produk industri.] (10 M)

QS. What are the different types of promotional pricing? Explain.
[ Apakah jenis-jenis perbezaan harga promosi? Huraikan. ] (10 M)

Q6. What are the elements of the marketing communications mix?
’ [ Apakah elemen campuran komunikasi pemasaran?] (10 M)

-END OF QUESTIONS / SOALAN TAMAT —




